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Charles McCullough, longtime 
resident of Weston, Oregon, passed 
away October 3, 2025. A leader, an 
athlete, a teacher, a craftsman, a 
problem-solver, a husband and a 
father, his 90 years were lived to 
their fullest. 

Charles was 
born in La-
Grange, 
Missouri, 
the 14th and 
final child of 
William and 
Bessie 
McCullough. 
His family 
came West 
with war-
time work 
opportunities 

and eventually settled in Weston 
when he was a 5th grader. He grad-
uated from Weston High School in 
1953. Charles was a fine athlete, a 
spirited prankster, and a hard 
worker. He frequently helped his 
father and brothers with construc-
tion and carpentry jobs around the 
region. The highlight of his high 
school years was being tapped for 
the Class B Shriner's State All Star 
football (East) team. 

Football opened doors for him to 
attend Whitman College, and he 
later transferred to University of 
Oregon to complete his bachelors 
degree in Education. In 1958, he 
married his High School sweet-
heart, Kathleen Bannister. Soon 
thereafter, he took his first teach-
ing job, in Eugene, Oregon. It was 
there he became the proud father 
of his first child, Telara. 

In 1963, Charles and his family re-
Continued on page 2 

turned to Weston and he con-
tinued his teaching career in 
Pendleton, Oregon, inspiring 
junior high school kids to get 
excited about mathematics. By 
1968 two more children had ar-
rived, Kimberly and Sallie. 
Though he commuted to Pend-
leton daily, Charles was always 
engaged and involved in better-
ing the Athena-Weston commu-
nity. In the Spring you'd find 
him barbecuing beef or raising 
the old grandstand for the Pio-
neer Picnic, and in the Fall, 
lending a hand with logistics for 
the Annual Potato Show.  

Vested in preserving "Old Wes-
ton" he took on restoration of 
the historic Weston Fountain, 
and was integral in early efforts 
to restore the Saling House. He 
chaired the Athena-Weston 
school board, and the Weston 
Memorial Hall board, and for 
years devoted volunteer hours 
to the Kees Cemetery upkeep. 
His commitment was unfailing. 
He was named Weston Citizen 
of the Year twice, and an honor-
ary Chieftain of Caledonian 
Days. 

Charles shared his talents and 
time beyond the Weston area as 
well, He transitioned from 
teaching into a role as the Me-
dia Director for the Umatilla 
County Educational Service Dis-
trict. He was nationally recog-
nized for his quest to bring au-
dio-visual technology teaching 
resources into schools. He be-
came a core member of the 
Umatilla County Historical So-
ciety, providing project leader-
ship in the construction of the 

Weston Historian and Historic 
Preservationist Will Be Missed  
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hunting morel mushrooms with his 
brother (and later receiving them from 
his niece). He faithfully assisted Kathleen 
with her daffodil and Iris 'farm'. He en-
joyed the companionship of his daughters 
in the stained glass shop or for Oregon 
Duck football games. He was very fond of 
spending time on small construction pro-
jects with his grandson, and sharing in 
math discussions and sporting events 
with his granddaughter. He even proudly 
held his great-granddaughter before he 
passed. 

Charles will be deeply missed, especially 
so in seasons of pickle-making and cider-
pressing. He is survived by his wife of 67 
years, Kathleen McCullough, daughters 
Telara and Sallie McCullough, daughter 
and son-in-law Kimberly and Mike Fisch-
er, sister Bessie Glanz, grandson and wife 
Andrew and Maddie Shaffer, grand-
daughter Leila Fischer, and great grand-
daughter Autumn Frost Shaffer. He was 
preceded in death by his brothers Leo, 
Clayton, Joe, Kenneth, Elvin, and Lester 

McCullough, and sisters Eileen Bergman, Lovelle 
Crowl, Forest Tiemann, Vivian Selves, Virginia 
White, and Faye Krajewski. 

A casual Remembrance Gathering will take place at 
the Weston Memorial Hall on November 15th be-
tween 1-3 pm. Donations in honor of Charles may be 
made to the Umatilla County Historical Society, the 
Athena-Weston Education Foundation, or the Saling 
House (Care of the Weston Area Development Asso-
ciation). 
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Chuck McCullough is among members of the Saling House Committee. 

The group is planning to open the historic residence as a museum.  

McCullough appears with furniture from the original parlor and a picture 

of Malinda Saling, the first lady-of-the-house in 1880.. (Photo by Jeri Les-

sard, East Oregonian 1995) 

Heritage Station. He was often called upon by local 
organizations like the Elks, Kiwanis, and the Pend-
leton Round Up association to create elaborate 
slideshow presentations. Annually, he looked for-
ward to creating and providing real-time updates to 
the bracket board for the OSAA State Class 2A Bas-
ketball Tournament at the Pendleton Convention 
Center. 

Throughout his life, Charles challenged himself with 
artistic endeavors. He explored Pottery, Carving, 
Metalsmithing, Calligraphy, Photography, and 
Stained Glass. He seemed to have a natural ability 
to create beautiful things, no matter which medium. 
While creating the 'new', Charles simultaneously 
respected and honored the 'old'. He capably re-
stored the historic Bannister home in which his 
family lived. He also found fixing and restoring his-
toric furniture deeply satisfying. Many a chair, ta-
ble, crib, organ, etc. was found in a ditch or an old 
building scheduled for demolition....and given a 
new life when Charles rescued and refurbished 
them. He never missed a chance to acquire a copy of 
a photo of 'early Weston', or people and places in 
Umatilla County. He preserved these relics of the 
past, by embracing and applying state of the art 
technology. 

After retirement, he continued to volunteer in nu-
merous capacities, and he thoroughly enjoyed new-
found time with his family. He looked forward to 

The original photo that Chuck McCullough had in his 

collection was reversed with the car on the left. One day 

Chuck realized that the photo was backwards!  We 

flipped the photo horizontally for Chuck to show him how 

the photo should have been printed.  
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 The annual Umatilla County Potato Show was 
held on Saturday, October 25th at the  historic 
Memorial Hall.  The hall has been the site of the 
annual event since the beginning.  

This yearôs event was hosted by the Weston Ar-
ea Development Association (WADA) for the 
first time. While the group had barely two 
months to plan the event, it was deemed a huge 
success. 

Vendors filled the hall with various crafts, baked 
goods, canned goods, and more.  There were 31 
entries by 12 entrants keeping the traditional 
Potato Show display.   

The children were entertained with a petting 
zoo provided by Terry Den-
nis and Kinsley Dennis,  
apple pressing, pony cart 
rides, face painting, and 
free Potato Show coloring 
book with crayons.  

WADA shared local history 
in the Heritage Room. 

The Weston Food Pantry 
hosted the potato lunch of 
potato soup, roll, dessert, 
and drink. Funds generated 
will support the food pan-
try. 

The Weston Public Library 
held itôs annual book sale in 
the club room.  Funds from 
the sale support the li-
braryôs projects and pro-
grams.  Librarian Heather 
Culley led a tour of the 
Weston Cemetery in the 
afternoon. 

WADA would like to thank 
all of the vendors, those en-
trants in the potato show, 
our sponsors, and those 
who helped contribute to 
the activities for the chil-
dren.  The nonprofit organi-
zation is looking towards 
next yearôs event. 

Photographs of the event 
will be available online soon 
at www.WestonOregon.com 

 

Jill Perrine demonstrated 
apple pressing. 

The petting zoo animals were 
a hit with the children. 

103rd  Umatilla County Potato Show Well Attended 

https://westonoregon.com
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Weston Area  
Development  
Association 

WADA was organized as a 
nonprofit to assist in ob-
taining grants, appropria-
tions, donations, and other 
types of funding to work on  
historic preservation, eco-
nomic development, and 
more in the Weston area ð 
not just downtown.  

Weston is in need of fund-
ing to restore the down-
town buildings as well  as  
develop  economic  oppor-
tunities for the community.  
WADA will work coopera-
tively with  local, state, and 
federal government re-
sources.  

For more information: 

 541-204-0874 

WADA97886@gmail.com 

WADA 

c/o PO Box 256 

Weston, OR 97886 

WADA97886@gmail.com 

www.WestonOregon.com 
 

501 c 3 nonprofit 
Tax ID: 88-0783039 

Weston Area  
Development  
Association 

WADA was organized as a 
nonprofit to assist in ob-
taining grants, appropria-
tions, donations, and other 
types of funding to work on  
historic preservation, eco-
nomic development, and 
more in the Weston area ð 
not just downtown.  

Weston needs funding to 
restore the downtown 
buildings as well  as  devel-
op  economic  opportuni-
ties for the community.  
WADA will work coopera-
tively with  local, state, and 
federal government re-
sources.  

Board of Directors 
¶ President/Treasurer 
         Trish Neal 
¶ Vice-President 
        Sheldon Delph 
¶ Secretary 
       Chuck Price 
¶ At Large Board Members 
       Vicky Mast  
       Dawn Aby 
       Vacant 
¶ Advisory Board 
       Bruce Ross 
      Vacant 
      Vacant 

   
WADA 

PO Box 256 
Weston, OR 97886 

www.WestonOregon.com 
541-626-7229 

WADA97886@gmail.com 
 

501 (c) 3 nonprofit 
Tax ID: 88-0783039 

Facebook: 
@WestonOregon2022 

 
 

 WADA is  a Connected  
Communities member of  
Oregon Main Street   

 

Oregon Cultural Trust  
approved nonprofit.  

 

National Trust Preservation 
Forum Member 

 

Nonprofit of Oregon 
 

We are a Gold Star at 
https://www.guidestar.org 

Weston Area Development 
Association (WADA) was 
organized as a nonprofit to 
encourage restoration and 
revitalization in downtown 
Weston and the general 
area that results in 
economic development and 
a positive sense of 
community.  We have a 
vision to preserve and 
enhance the historic charm 
and uniqueness of the 
history of Weston.  

The Weston Area 
Development Association 
(WADA) will work 
cooperatively with  local, 
state, and federal 
government resources as 
well as other organizations 
and individuals.  

Interested persons should 
be at least eighteen years of 
age, live in Weston 
preferably but not required. 
The WADA Board looks for 
members who are willing to 
commit time and energy to 
our Mission and Vision.   

Board of Director positions 
are 3-year terms beginning 
in the corporate year of 
January to December. The 
Board meets monthly via 
Zoom.   

If you are interested in 
joining us please request 
our board application form 
by email at 
WADA97886@gmail.com.  

If you prefer to call, you can 
reach us at 541-626-7229.   

Check us out at:  
https://WestonOregon.com  

  

Seeking Weston 
Area Historic 
Preservation  
Advocates! 

https://westonoregon.com/
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Article Published: May 11, 2017 

Author: Errin Welty 

Downtown Development Account Manager, Wiscon-
sin Economic Development Corporation 

Fa­ade appearance is a 
critical aspect of the 
overall aesthetic appeal 
and unique character of 
downtown. Designing, 
promoting and facili-
tating quality historic 
preservation and fa-
­ade improvement pro-
jects are common activ-
ities undertaken by de-

sign and economic restructuring committees, and sig-
nificant effort is dedicated to developing tools to make 
this type of project simpler and less costly for property 
owners. While reducing the burden to businesses and 
property owners considering investment is a worthy 
objective on its own, the decision to invest in a prop-
erty will remain an economic one, based on the indi-
vidual financial situation and property condition. For-
tunately, the results of a recent case study analysis 
provide a wealth of individual business experiences 
that make the business-based decision to invest much 
simpler. 

Although it seems intuitive that an aesthetically ap-
pealing storefront will translate into additional cus-
tomers and sales, there has been little research done 
that would allow a business to estimate the return on 
this investment. One frequently cited University of 
Wisconsin Extension study on the topic dates from 

Measuring the Economic Impact of Storefront Improvements 

1986. In order to provide updated information and 
relevant information, Wisconsin Main Street part-
nered with the UW Extension on an updated 2014 
study. The resulting report "An Analysis of Down-
town Storefront Improvements: A Selection of Wis-
consin Case Studies", although not a statistically 
significant sample, provides multiple present day 
insights on the value of property improvements 
from the perspective of the individual property or 
business owner. The survey included 24 interviews 
with property owners from around the state who 
recently completed projects and were able to pro-
vide information on the cost and scope of the pro-
jects as well as business operations before, during 
and after the improvements. Interview subjects in-
cluded a broad cross section of industry types and 
also included projects in communities of all sizes. 
The results validate the findings of the original 
study while also providing additional context for 
business owners contemplating an investment. 
 
The most compelling result from the study was the 
confirmation that even a small investment in the 
exterior of a property has measurable impacts on 
business sales as well as on the ability of a business 
to attract new customers. The vast majority of busi-
nesses (80%) saw an increase in the number of first 
time customers, with an average of 10 percent more 
new customers. An even larger number (90%) expe-
rienced increased overall sales, with an average in-
crease of 20 percent. 
 
While nearly all case studies resulted in positive 
economic benefits for commercial space perfor-
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Continued from page 5    

mance, some types of businesses benefitted to a 
greater degree than others. For instance, restau-
rants found the greatest positive benefits, with per-
sonal and professional service businesses experi-
encing positive but slightly lesser returns in the 
short term. Property owners with upper floor resi-
dential units also indicated increased interest from 
prospective tenants. Not surprisingly, businesses 
that simultaneously invested in interior improve-
ments and marketing initiatives together with fa-
­ade improvements experienced greater benefits 
than those with exterior improvements alone. 
However, it is important to keep in mind that a fa-
­ade update cannot make up for a poor business 
plan, and that different types of businesses will ex-
perience different levels of benefits depending on 
the nature of their business.  

Representative results are illustrated in the ex-
cerpted findings below. 
 
Case Study 1: Bagels & More 
Community: Beloit, Pop 36,888 
Cost: $25,000 
Impact: >10% increase in first-time customers, 
20% increase in sales 
 
Case Study 2: Sequels 
Community: Monroe, Pop 10,827 
Cost: $7,000 
Impact: 15-25% increase in first-time customers, 
10-15% increase in property value 
 
Case Study 3: Bradley Realty 
Community: Menomonee Falls, Pop 35,924 
Cost: $20,000 
Impact: >25% increase in first-time customers, 
30% increase in residential rents. 

Although the financial returns are undeniable, a 
full fifty percent of the projects relied on local in-
centive grant and loan programs to make the pro-
ject a reality. A majority of projects utilized multi-
ple funding sources including local incentives, pri-
vate bank financing, historic tax credits and other 
equity sources in order to complete a larger and 
more cost effective project. Designing local tools 
and financing structures to support these projects 
is essential for both jump starting and sustaining 
investment in historic properties. The findings 
from this study can be used to help better connect 
local incentive programs with desired outcomes as 
well as to convince individual businesses and prop-
erty owners to take the leap and invest in their 

property. Where a typical facade incentive program 
is designed based on desire to achieve property ap-
preciation and higher economic rents, these goals 
often cause concern among the audiences they are 
hoping to entice. In many cases, businesses 
(especially those that rent) are hesitant to improve 
properties that they do not own, fearing that rents 
will increase beyond what they can afford on an up-
graded space. Similarly, property owners similarly 
fear negative tax implications from substantial 
property improvements will not be offset by in-
creased rents. However, this study demonstrated 
that although property values and rents do increase 
as a result of improvements, in no instances were 
these increases not offset by comparable income 
gains at the business or property. 

The study also provided unique insights into indi-
vidual returns on fa­ade investment, it also rein-
forced many commonly held beliefs regarding 
broader community benefits that can result from 
individual property improvements. Multiple inter-
viewees identified one or more of these intangible 
ancillary benefits as some of the most rewarding 
elements of their project, over and above business 
revenues. Commonly identified benefits included; 

Å  Increased sales and traffic at adjacent businesses, 
Å  Additional interest in vacant commercial spaces 
in adjacent buildings, 
Å  A catalytic effect, with one or more improvements 
to properties elsewhere in downtown. 
Å  Gains in community pride and civic appreciation 
among businesses, property owners and customers. 
 
Ultimately, the study was able to demonstrate that 
investing in external property improvements on 
downtown properties is justified not just as a com-
munity development tool but also from a business 
growth and expansion perspective. Organizations 
which are able to portray fa­ade improvements as a 
calculated investment in enhancing the future of 
the business and increasing the value of individual 
properties will find it easier to catalyze investment 
to the benefit of the overall community. 

Errin Welty is a Downtown Account Manager with the 
Wisconsin Economic Development Corporation, work-
ing with Main Street Communities, businesses and 
property owners on economic development projects. 
Errin has significant downtown experience, having 
been on staff with downtown organizations in both St. 
Cloud, MN and Denver, CO, with other relevant experi-
ence in real estate development and brokerage and 
market analysis. 

Full article can be found at:  
https://tinyurl.com/mr26en9v 

https://tinyurl.com/mr26en9v
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Regret goes only one way. The preservation  
of historic buildings is a one-way street. There  
is no chance to renovate or to save a historic  
site once itôs gone. And we can never be  
certain what will be valued in the future.  
This reality brings to light the importance  
of locating and saving buildings of historic  
significanceɶbecause once a piece of  
history is destroyed, it is lost forever. 
From ñSix Practical Reasons to  

Save Old Buildingsò by Julia Rocchi  
https://tinyurl.com/42ezucrt 
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Weston Commercial Historic District 
(added 1982 ï ï #82001515) 

E. Main Street between Water and 
Broad Streets, Weston, Oregon 

 

Historic Significance:   Architecture/
Engineering, Event 
Architectural Style:   Italianate 
Area of Significance:   Architecture, Commerce, 
Industry, Agriculture 
Period of Significance:   1925-1949, 1900-1924, 
1875-1899 
Owner:   Local , Private 
Historic Function:   Commerce/Trade, Educa-
tion, Industry/Processing/Extraction, Social 
Historic Sub-function:   Clubhouse, College, 
Manufacturing Facility 
Current Function:   Commerce/Trade, Domestic, 
Government, Recreation and Culture 
Current Sub-function:  Business, Museum 
 

The Weston Commercial Historic District is one of 
only two Historic Districts in Umatilla County. 
 

https://historicwestonoregon.com 

Your Representatives in  
Washington, D.C.   

and in Salem, Oregon.  
 
Your Representatives in Washington, D.C.  

§Senator Ron Wyden:   

    https://www.wyden.senate.gov/ 

§Senator Jeff Merkley:   
    https://www.merkley.senate.gov/ 

§Representative Cliff Bentz:   
          https://bentz.house.gov/ 
 
 
Your Representatives in the Oregon Legisla-
ture are: 

§ Senator Todd Nash  Senate District 29 

    https://www.oregonlegislature.gov/nash  

§ Representative Greg Smith  House District 

57 
    https://www.oregonlegislature.gov/smithg 

§ Representative Bobby levy  House District 

57 
    https://www.oregonlegislature.gov/levy  

106 E Main Street | Weston, Oregon  
Wednesday through Saturday 11:00 to 6:00pm  

 

Support WADA with  
Business Card Ads 

Business card size ads for your business, event, or 
just to wish someone a Happy Birthday or Happy 
Anniversary. $25 per month. Send your business 
card or we can design the ad for you. Deadline is the 
25th of the month to appear in the next monthôs 
newsletter.   

WADA97886@gmail.com  

https://historicwestonoregon.com/
https://www.wyden.senate.gov/
https://www.merkley.senate.gov/
https://bentz.house.gov/
https://www.oregonlegislature.gov/nash
https://www.oregonlegislature.gov/smithg
https://www.oregonlegislature.gov/levy


TigerScot Treasure Trunk Needs Volunteers! 

Weston Middle Schoolôs  TigerScot Treasure Trunk 
will be open soon to students to shop for **free 
clothing** ð but we need your help to keep it run-
ning smoothly! 

We're looking for **volunteers** to assist students 
during their **lunch breaks** on **Tuesdays, 
Wednesdays, and Thursdays**. It's a small time 
commitment that makes a **big difference** in the 
lives of our kids! 

Volunteers must pass a background check 

Lunchtime hours only 

Located at Weston Middle School 

If youôre interested in giving back and supporting 
our students, please reach out to me via Face-
book or email me at 
Kati.funderburk@athwestsd.org 

Front  Front  
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WADA is Sponsoring a Photo Contest! 
WADA is looking for photographs from around 
the community. From the city limits 
to way up on the mountain. Build-
ings, events, scenic, sports, etc.  We 
need them for marketing, grants, 
merch, and a possible calendar that 
we would produce. 

Photographs need to be high resolu-
tion. Horizontal view is best but 
Vertical can also work.  If you have 
people in the photograph and they are recognizable, 
we need their signed permission to use their photo. 

You will own the copyright and will be given credit 
for the photo. You give us permis-
sion to use them to carry out our 
mission. 

Send photos to 
WADA97886@gmail.com with Pho-
tographs in the subject line.  Be sure 
your contact information is in the 
email, permission if a person is in 
the photo, and identify the photo 

location and/or subject.   
Questions? Send an email to or call 541-626-7229. 

Photos submitted by Christie Frison-Thornton 

Weston Food Pantry Needs You! 

The Weston Food Pantry is open 
to the public on the first Tuesday 
of the month from 5-7 p.m. and 
the third Saturday of the month 
from 10-noon.  We serve about 
100 families each month.   

Our food comes to us once a 
month from the Oregon Food 
Bank distributed through 
CAPECO in Pendleton.  We use 
donated funds to supple-
ment what we get from CAPECO.   

We buy eggs, cheese, milk and 
butter each month with a cost of 
about $1500/month. 

Donations are always welcome.  The money is used 
to keep the shelves stocked so that our patrons can 
have the food that they need.   

Checks can be made to Weston Food Pantry and 
mailed to P.O. Box 173, Weston, OR 97886. 

We are thankful for our donors and those who are 
food insecure are served by us and your dona-
tions.  Thank you for considering helping the food 
pantry continue to feed people in need in 
our community. 

If you have any questions you may send an email 
to westonoregonfoodpantry@gmail.com or call Pres-
ton Winn, Manager at 541-969-2225. 
 

Food Pantry Hours 
First Tuesday of the Month 5pm to 7pm 
Third Saturday of the month 10am to 12 noon 
 
November 4 and 15 December 2 and 20 

https://ishamsalinghouse.com 

mailto:westonoregonfoodpantry@gmail.com

